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HP BYRON NELSON

CHAMPIONSHIP < 2010

MAY 17-23

A Great Time.
A Gveatev Cause.

All net proceeds benefit
Salesmanship Club Youth and Family
Centers, which provides education
and therapy for more than 7,000
at-risk children and families in

our community.

O
SALESMANSHIP CLUB

YOUTH AND FAMILY CENTERS

The HP Byron Nelson Championship
is proud to partner with HP, the world’s
largest technology company, to create
DFW’s most anticipated event of the

season and the leading charity fundraiser

on the PGA TOUR.

Showcase and sell your
products and services to
over 200,000 spectators.

Included in
package; call
for details

Receive significant
exposure to leading
corporations, influential
decision makers and
affluent golf fans.

Program Deadlines:
Space reservation: March 19

Print materials: March 26

16 GA fix

10 GA tix

Support local kids and families with a donation to
Salesmanship Club Charitable Golf of Dallas, a 501(c)(3)
charitable organization doing extraordinary work to meet
the educational and mental health needs of children in
our community. Your customer can donate online at
hpbnc.org/salesmanshipclub/donate or complete the
Charitable Donations section of an order form.

Contributions are tax deductible fo the extent allowed by law.

*

GA Tix

Choice of weekly badges or
daily tickets. Both badges and
tickets provide admission onto
Championship grounds, Pavilion

allow admission for one day of
choice only, Wed. - Sun. Weekly
badges allow admission for the
entire week.
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Gold

Gold credentials
allow access to
daily lunch in the
Verandah and Gold

and public bleachers. Daily tickets Stands on No. 18.

'\

Daily Venue Sponsor

Admission into General admission

specified hospitality onto Championship

venue on day that is grounds, Pavilion

printed on the ficket. and public bleachers
for the entire

Championship week.

For more information on products, visit www.hpbnc.org/sponsorguide
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For more information on products, visit www.hpbnc.org/sponsorguide

$28,000 5 preferred

Take in all of the action on the
18th green from the patio or balcony

$37,500 7 preferred

Perfect setting for private enfertaining

$10,000

4 preferred

ALL INCLUSIVE open air suite with a lively

atmosphere overlooking the green $42,500 12 preferred
NEW AND IMPROVED with double the number of daily tickets

for the same price. Features an exciting, all-inclusive sports bar $3,750 2 preferred
with great views of the signature 17th hole.

Private table, great views and easy access to all the action for $12.000 5 preferred

dients and employees

Exclusive access to courseside parking, the Gold Stands on No. 18
and daily lunch in the Verandah.

2 gold

A good option for those looking to entertain more clients than the
Bronze and Blue packages allow, the Sterling also provides $75 in
gift cards.

2 sponsor
+ 36 GA tix

PRO-AMS & GOLF EVENTS presented by Chesapeake Energy

Description Location Price Tickets* Parking Walking Event

Gol ?ﬂ" Our most high-profile pro-am is played $10,000 2 gold 1 valet +

, May 19 with top PGA TOUR professionals TRC Four Seasans (1 spot) + 56 GA ix 2 public Yes
Celebrity-Am An exclusive, star-studded field at $7,500 2 gold 1 valet +
Monday, Myay 17 the prestigious Vaquero Club Vaguero Club (1 spot) + 56 GA fix 2 public No

q _ Play with a PGA TOUR professional
ﬁhul;“'"’:“s,;ro Am and experience the course in TPC Four Seasons (517’5023 N 526g3|A‘itix ]Zvulmi: Yes
onday, May Championship condifion P p
Classic Pro-Am You'll get your shot at the award winning $2,500 2 sponsor :
Sunday, May 16 course while playing with local pros TPC Four Seasons (1 spot) + 32 GA fix 3 public Yes
y, May
Your foursome competes to win four

Corporate Challenge 5 . $10,000 2 gold 1 valet +
Wednesday, May 5 spofs in the exclusive sold-out TPC Four Seasons (4 spots) + 44 GAtix oialii No

Wednesday Gold Pro-Am

All golf events will receive a sponsor merchandise package.




